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A welcome message from SNIEC

irst of all, I would like to welcome
and thank you for visiting SNIEC
today. If you are a regular visitor of
our state-of-the-art exhibition ven-
ue, then you may have noticed the changes
SNIEC has been through in the last few years.
We have invested heavily in order to cre-
ate a better experience for all of our guests.
Free WiFi, improved services and new F&B
outlets are just a few examples. If you are

here for the first time, please rest assured
that the whole SNIEC team will make your
stay as efficient and enjoyable as possible.
Besides the excellent service on-site, we
would also like to draw your attention to
the environment around SNIEC’s neigh-
borhood. There are two five-star hotels,
shopping centres, two metro lines (2 and
7) within a short three-minute walk, while
the high-speed Maglev train can take you

to Pudong International Airport in about
8 minutes. Finally, and this is surely the
main reason for your visit today, you will
find more than 100 top global trade shows
every year in SNIEC. On behalf of the SNIEC
team, I wish you a pleasant stay.

Michael Kruppe,
General Manager of Shanghai New
International Expo Centre (SNIEC)
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ABOUT US

In a move to further
increase our level of servic
and better deliver value to
customers, Shanghai New
International Expo Cen-
tre (SNIEC) launched the
bilingual SNIEC Tradeshow
Express in partnership with
China Daily in 2015.

As one of the most attrac-
tive venues in the world,
SNIEC has been working to
provide a global platform for
exhibitions and event activi-
ties in the fast-growing Asia-
Pacific market.

The SNIEC Tradeshow
Express allows people to
keep up with the latest news
and information at SNIEC.
In addition to previews of
upcoming significant exhibi-
tions and highlights, it also
provides readers with a deep
insight into the industry,
including important trends
and hot issues.

TALKTO US

Editorial

Tel: 86-21-6387-6060,
ext: 145

Fax: 86-21-5383-3090

Subscription
Tel: 86-21-6387-6060,
ext: 108

Address: 20F, 200 Huaihai
Road M., Shanghai

BT e R 2005204
Post Code: 200021

FOLLOW US

WeChat:
Scan the
code

The 2018 Pet Fair Asia increases its exhibitio

= e

n area to 140,000 square meters, allowing a wider coverage of pet industry.

Editor’s Note: 10 keep a pet has become a popular lifestyle for many people in China. Indeed, the country’s pet indus-
try has increased at a fast pace in recent years along with the rising living standard of residents. Pet Fair Asia, organized by
VINU Exhibitions Asia, is an important exchange and trading platform for the industry. With an enlarged exhibition area and
increased number of halls, this year’s fair is expected to attract a record high number of visitors.

WORLD’S PET
INDUSTRY GATHERING
IN SHANGHAI

he 21st Pet Fair Asia, organized by

VNU Exhibitions Asia, is taking

place in Shanghai New Interna-

tional Expo Centre for the second
year, expanding from eight to 10 display
halls to accommodate more than 1,300
exhibitors.

This year, the exhibition area is increas-
ing by 25 percent over 2017’s event to
140,000 square meters, which will allow
an ever wider coverage of the pet sector
supply chain, including upstream pet food
suppliers, global brands of pet supplies,
all major distributors and e-commerce
giants. All pet categories are represented:
cats, dogs, rodents, reptiles, birds and now
aquatics, as Pet Fair Asia will be co-locat-
ing for the first time with Aquarama, open-
ing more business opportunities for aquar-
ium suppliers, smart systems for aquatics
and ornamental fish exporters from all
around the world.

The pet food industry alone will repre-
sent about 35 percent of the show, running
from Aug 22-26, taking up three halls, with
one of them devoted to international sup-

25

percent
The increase in the exhibition area for the
2018 Pet Fair Asia in Shanghai

pliers entering Asian markets or looking
for local partners. And there’s far more to
see: An entire 12,000-sq-m hall will host
pharmaceutical, veterinary and pet clin-
ic leaders, both international and domes-
tic, while other halls focus on cat products,
small pets and aquariums.

Most of these sections come with dedi-
cated on-site events and conferences, mak-
ing Pet Fair Asia an all-in-one platform for
trading, branding and education. Sever-
al major conferences are being co-located
with the exhibition.

At the 8th International Pet Industry
Summi, which took place on Aug 21, a
detailed report was released on Chinese
market development and new business
and marketing trends. Now the report has

been posted on the Pet Fair Asia website.

The 7th Petfood Forum China, also held
on Aug 21, provided attendees with in-
depth insights into new pet food regula-
tions to enter the Chinese market, as well
as the latest trends in palatability, food
safety best practices, analysis of consum-
er acceptance, market opportunities and
more. Other on-site seminars and events
that professionals can attend include the
annual meeting for Pet Hospital Manage-
ment, the World Dog Competition, the Pet
Fashion Show and the CFA Cat Show.

Organizers said the fair makes this a
perfect time for international brands to
expand business in the region. China and
developing nations throughout Asia are
resulting in a rapidly expanding market,
and though brands can expect high compe-
tition, the continent offers virtually unlim-
ited development possibilities.

The 22nd Pet Fair Asia will take place on
21-25 August 2019, with an additional four
halls for a total of 180,000-sq-m of exhib-
iting space, the largest surface globally for
a pet industry exhibition.
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Growth of animal exhibition
reflects booming Asian market

Interview with David Zhong, president
of VNU Exhibitions Asia, the organizer
of Pet Fair Asia

Q: The Pet Fair Asia starts Aug. 22 at
Shanghai New International Expo Cen-
tre. Compared with previous events,
what are the highlights this year?

A: Pet Fair Asia continues to grow at a rapid
pace, along with the development of pet mar-
kets in China and the rest of Asia. The show
now occupies 10 halls, with more internation-
al pet food brands, more healthcare products
and the introduction of aquatic and reptile
products in one dedicated hall.

Q: Given that Pet Fair Asiais one ofthe
most influential platforms in the global
petindustry, is there any particular inno-
vation breakthrough this year?

A: There should be many. Pet Fair Asia,
more than ever, covers a wide range of prod-
ucts and solutions related to the pet indus-
try. From upstream suppliers of pet food to
e-commerce and small retail, from major
brands CEOs to R&D directors, corporate
buyers, one-shop retailers and even consum-
ers: everyone and everything related to the
pet industry is present at Pet Fair Asia.

Q: Pet Fair Asia has experienced more
than two decades’ growth along with the
fast-paced development of China’s pet
industry. What are some examples of
how China’s pet industry has changed

over the years?

A: The nature of
China’s pet indus-
try has changed
dramatically in the
past years. From a
sector focusing on
export, the emer-
gence of new play-
ers and innovative
solutions has driv-
en the reconver-
sion of traditional
suppliers on top of
OEM production,
the development of local brands has become
a priority.

David Zhong,
president of VNU
Exhibitions Asia

Q: Canyou offer some examples of how
PetFair Asiaisresponding to such chang-
es?

A: Pet Fair Asia is continuously evolving to
accompany the development of the industry.
Besides the exhibition, year-round and nation-
wide business courses for retailers and strate-
gic conferences for business leaders offer valu-
able content, in particular for foreign profes-
sionals seeking reliable market information.
The show floor experience and related ser-
vices are improving every year, with the use
of new technologies to make exhibitors and
visitors’ business interactions as smooth and
efficient as possible.

Q: Compared with other countries

in Asia, what sets China’s pet industry
apart?

A: China’s market is interesting for sever-
al reasons. It’s a huge market in the making,
with an already good level of development
in major cities but virtually unlimited poten-
tial in the rest of the country. End-users are
hyper-connected and purchase a lot online,
but long term brand development will prob-
ably require efforts offline as well.

Q: Could you give us an introduction
of international exhibitors or pavilions
during this year’s event? Is there any new
trend in the international booths?

A: Countries interested in the China mar-
ket have a decisive presence at the show with
pavilions: New Zealand, Japan, South Korea
and Brazil are among the long-lasting exhib-
iting countries. Individual exhibitor numbers
are also exploding, particularly with pet food
brands. Few international brands are absent.

Q: It'sreported thatmore than 160,000
professionals and visitors will partici-
pate in 2018 Pet Fair Asia. Will organiz-
ers arrange some events and activities
to improve visitors’ experiences, and
strengthen their interaction with exhib-
itors?

A: Pet fair Asia is always filled with on-site
events, addressing various publics. High level
conferences, competitions and public semi-
nars are among the multiple activities people
can attend during the show.

VNU Exhibitions Asia
leads many top
industry events in China

VNU Exhibitions Asia is a joint
venture of Royal Dutch Jaarbeurs
and Keylong Exhibitions Service
Co Ltd. One of the earliest exhibi-
tion companies in the country,
VNU Exhibitions Asia has been a
leader in China's exhibition indus-
try for more than two decades.
Through the joint efforts of more
than 200 outstanding employees,
the company annually hosts more
than 20 of the top exhibitions
and conferences in China, with
atotal exhibition area of more
than 600,000 square meters.
The company is headquartered in
Shanghai.

Over the last century, Jaarbeurs
has acquired an outstanding
reputation in the Asia-Pacific
region. As an important member
of Jaarbeurs, a 100-year-old Euro-
pean enterprise, VNU Exhibitions
Asia has a wealth of operational
experience in domestic exhibi-
tions, and has been widely praised
by industry partners for its excel-
lent international resources and
brand influence.

Over the past 20 years, VNU
Exhibitions Asia has gradually
formed its unique leadership
characteristics — "globalization
for both local and international
projects" — by relying on its
strong market network. From
humble beginnings to internation-
al status, VNU has formed four
core exhibition sections: Building
& City, Better Life, Agriculture &
Food and Future Industry. It has
achieved strategic alliances with
more than 10 well-known, interna-
tional exhibition institutions, 130
domestic and overseas industry
associations and 450 global me-
dia outlets. Currently, VNU servic-
es more than 6,000 exhibitors an-
nually and hosts some 600,000
visitors. With the constant
progress and development of the
company, VNU's success can be
attributed to Chinese traditional
culture and commitment to the
following values; “prioritize cus-
tomers, team cooperation, and
continuous improvement, being a
virtuous company, and collabora-
tive success and happiness!” VNU
Exhibitions Asia also considers
the theme of “Value Happiness”
as a core value, by striving for the
healthy and harmonious develop-
ment of its people, the environ-
ment and society in general.

The company is a member of
Union of International Fairs and
is a "Level A Qualification Unit" of
the Shanghai Convention & Exhi-
bition Industries Association.
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China now ranks second behind the United States in terms of number of pet cats.

‘Purrfect economy’ sees roaring
expansion as young people spend

Love of cats spawns multibil-
lion dollar business in a stunning
range of products and services

The world’s most populous
country is in love with cats. Chi-
na’s 59 million feline pets have
spawned a “cat economy”, a key
sector of the overall pet industry
that was worth 134 billion yuan
($20.5 billion) last year, up from
100 billion yuan in 2016 and just
2 billion yuan in 2005.

The figure is expected to bal-
loon to 188.5 billion yuan by 2020
with an annual growth of 30 per-
cent, according to a report from
Dog Network, China’s online pet
services provider.

While nekonomics describes
Japan’s cat economy, a new term
—maonomics?—may be required
to indicate China’s growing fasci-
nation with cats, industry insid-
ers said. (Mao is Chinese for cat.)

Globally, in terms of number of
pet cats, China now ranks second
behind the United States, accord-
ing to data of the National Bureau
of Statistics.

It is a business that spans toys,
nail clippers, fur care powder,
anti-worm pills, balls, laser pens,
soft tissue rolls, pooper scoopers,
hygiene products, furniture, intel-
ligent devices and cat teasers.

These are all in addition to pop-
ular products like cat food, cat
fashion, and services like veteri-
nary centers, pet care hotels and

cat-cafes (where patrons get to pet
and cuddle freely roaming furry,
purring, adorable feline beauties).

Not to forget funeral and
internment services. That’s not
all. Exotic breeds sold as expen-
sive pets figure among the range
of ‘products’ that mark the
‘purrfect economy’.

And images of real-life cats
can spawn paid-for digital emojis
and stickers for the virtual world.
Blogs and videos about pet cats
attract advertisers after gathering
massive loyal readers/viewers.

Cat-related products and ser-
vices could set back pet owners
such as Huang Weixi by up to
15,000 yuan annually.

However, the national annual
per-pet spend tends to average
out at about 5,000 yuan, accord-
ing to a report on Dog Network.

Huang, 26, a book editor in Bei-
jing, owns two cats. Last year, her
pet bills included cat food worth
1,000 yuan per month, cat essen-
tials, toys and the lot. She paid
about 600 yuan to vets for servic-
es like washing pets’ mouths and
brushing their teeth.

“I got used to the compan-
ionship of cats since I was very
young,” she said. “There’s no oth-
er reason. I just like them. Am not
nuts about dogs or pups.”

Most of China’s pet owners
are young people with relatively
higher income and quality educa-

134

billion yuan
The overall size of pet industry in
Chinain 2017

30

percent
The annual growth of pet industry
by 2020

tional background, who care for
a lifestyle marked by shopping,
fashion and entertainment, the
Dog Network report said.

Wen Liang, owner of Maosheng
Jixiang, a cat foster care service
provider in Beijing, said, “With the
increase in income, Chinese people
now live a better life, so they have
begun to care more about their
pets, and that care is similar to the
way they treat their children. The
market is quite alluring.”

At Maosheng Jixiang, each cat
has a “duplex home” with two
floors, with a bedroom upstairs
and one restroom downstairs.

Nekonomics, a term that orig-
inated in Japan in 2015, means
consumers will pay for cat-relat-
ed products and services irrespec-
tive of the state of the economy.

There are also wooden tower-
like maze for cats to move from
hole to hole, and fish in small
ponds to cheer them up.

That’s probably true. In a nar-
row lane off Beijing’s Donggong
street, Yuan operates a cat cafe
that attracts customers well after
9 pm amid sub-zero tempera-
tures.

Couples and groups lounge on
European-style seating, sip cap-
pucino and chat, while cats circle
their feet, rub against their legs
or jump gently from one table
and land softly on the next table
in a heart-melting way.

This is Beijing’s first cat cafe,
founded in 2011. Yuan, 38, said
he promised his family back then
that the venture would at least
make both ends meet. The busi-
ness, he said, has vindicated him.

Compared with traditional
cafes, a cat cafe entails addition-
al expenses for owners, in terms
of pet food and other necessities.
Pet’s monthly expenses may reach
10,000 yuan.

But cat-cafes make profit by
selling aspirational or lifestyle
foods and beverages to their cus-
tomers, he said.

Besides, Yuan sells cute kittens
through his Wechat account.
Each Kkitten could sell for 2,000
yuan to 3,000 yuan; some rare
breeds may command price tags
of 5,000 yuan to 6,000 yuan.

“Many of our customers are
students and young profession-
als, who may want to unwind
or de-stress here after a long or
stressful work day,” he said.

Declining to share information
like sales revenue and profit fig-
ures, Yuan said the cat business is
not for everyone as entry barriers,
in the form of specialization and
limited supplies, are high. “By the
way, I don’t want more competi-
tors,” he said in a lighter vein.

In the digital dimension, cats
command fans and revenue.
Loulou the cat, on which the
lead character of an emoji pack-
age was based, had 680,000 fans
online. When Loulou died in
October 2017, more than 140,000
read and shared the news, and
mourned the cat.

And then, there are bloggers
who specialize in cat-related
topics. A blogger nicknamed
Xiaomajia boasts more than 29
million followers on Sina Wei-
bo, China’s Twitter-like social
media. Each of his posts enrich-
es him by about 20,000 yuan via
advertisements.

“Such content resonates well
with pet owners who gladly
share it with their friends,” said
Shao Yang, a blogger who previ-
ously earned about 1,000 yuan
monthly by posting short videos
of his pet cat.

- CHINA DAILY
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Aquaramas move from Smgapore
to China a ‘bet on the future’

The 17th Aquarama, organized by VNU
Exhibitions Asia, is taking place in Shang-
hai.

The exhibition, along with Pet Fair Asia,
brings together the entire aquarium sup-
ply chain: from suppliers of acrylic tanks
for retail spaces, amusement parks and
public aquariums to smaller tanks for con-
sumer apartments, from aquarium equip-
ment to ornamental fish and plants, from
trade functions to branding and education.

The decision to move Aquarama from
Singapore to China in 2016 was the result
of a vision, and a bet on the future. It's
expected that within 15 years, there will
be more trade exchanges within Asia than
with the rest of the world, and Singapore

will no longer have a monopoly on export-
ing such fish; instead, there will be myri-
ad excellent sourcing places scattered all
across Asia.

As a result, the need for a pan-Asian plat-
form focusing on everyone in the aquarium
industry is becoming more important than
ever. Aquarama aims at being equally com-
mitted to ornamental fish exporters, accesso-
ry and food suppliers, encouraging interac-
tions between sectors, promoting best prac-
tices among professionals and towards the
public and lobbying relevant authorities.

Nor does the role of Aquarama stop at the
trade level. As the organizer of Pet Fair Asia,
a pet exhibition that is already the largest
in the world, VNU Exhibitions Asia is con-

vinced that branding and education are the
key factors for the rapid development of a
new market with high potential. Consum-
ers are not at the end of a vertical chain, but
part of circles where they act as advisors.
They need to be involved — and listened to.

And that's exactly what is happening at
Aquarama 2018. In addition to 200 exhib-
itors representing a wide variety of prod-
ucts and fish species, the long running
International Fish Competition brings
professionals, hobbyists and newcomers in
one place to do business, share experience
and most of all, to pass on their love of fish
keeping. Visitors will have the opportuni-
ty to see freshwater and seawater nature
marvels including arowana, discus, gold-

fish, guppies, betta splendens, pleco and
crayfish.

The Aquarama Forum, along with oth-
er seminars such as the Fish Academy,
will cover all modern issues related to the
aquatic industry, including coral exports
from Southeast Asia, the convergence of
pet and aquatic retailing in China, brand
development, public aquarium designs
and management and fish diseases.

The organizer also prepares a series of
on-site activities during the exhibition. For
example, an 8-meter-tall aquascape will be
constructed during the four days, which
allows vistors to learn more about profes-
sional water garden design and installa-
tion.

Aquarama
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UPCOMING EXHIBITIONS

A series of notable and influential exhibitions covering a wide range of industries will be held at the

Shanghai New International Expo Centre in coming days.

ALL CHINA LEATHER EXHIBITION

Date: 2018/08/29 - 2018/08/31

Hall(s): E7,E6,E5, E4,E3,E2,E1,N5

Organizer: APLF Ltd / China Leather Industry Association
Website: www.aclechina.com

The All China Leather Exhibition, also known as the
Shanghai Leather Fair, is the only international leather
fair in China. Organized by the China Leather Indus-
try Association and APLF Limited, ACLE is the premier
event for international companies seeking opportunities
in China’s huge markets — the focus of the global leath-
er industry. Since its inception in 1998, ACLE has wel-
comed hundreds of thousands of buyers from the main
tannery and leather goods and footwear manufacturing
provinces in China.

ACLE has proven itself to be the fastest-growing leather
fair — an example of how China has become a main engine
of growth in the global leather industry, and of the strong
demand for leather from surrounding countries such as
Vietnam and Indonesia.

ACLE targets the Chinese tanning (upstream) sectors,
which source raw hides and skins, semi-finished leather,
leather chemicals and leather machinery to manufacture
finished leather to be used in the domestic footwear, leath-
er goods and automotive upholstery sectors. International
tanneries will also exhibit in this leather platform to pro-
mote their products to domestic footwear and automotive
leather importers.

13TH SHANGHAI INTERNATIONAL
FISHERIES AND SEAFOOD EXHIBITION

Date: 2018/08/29 - 2018/08/31

Hall(s): WIW2W3W4.W5

Organizer: China Aquatic Production Chamber of Com-
merce / Shanghai Fisheries Trade Association / ITE Asia
Exhibitions Ltd / Shanghai Gehua Exhibition Service Co
Ltd / Shanghai ITE Gehua Exhibition Service Co Ltd
Website: www.worldseafoodshanghai.com

World Seafood Shanghai has developed over 12 years,
and it has attracted wider attention from the world, rely-
ing on the domestic consumer market and the strong
international visibility and influence of Shanghai. World
Seafood Shanghai sticks focuses on B2B aquatic products
trading and leads industrial development by offering for-
ward-looking insights into the sector. The exhibition con-
nects producers, distributors and consumers, providing
a professional, efficient and effective exchange and coop-
eration trading platform for the global fishery industry.

China is one of the world’s biggest countries with a colos-
sal food and drink market, and seafood consumption is
increasing annually. Chinese seafood imports are report-
edly expected to exceed $20 billion by 2020. In response,
more countries are already stepping up export levels. And
aquaculture operations are crying out for more efficient,
more cost effective and updated technologies.

Joining forces with the 8th Shanghai International Cater-
ing and Ingredients Exhibition in 2017, the event attracted
51,829 visitors from more than 59 countries and regions.
Key participating countries included the United States,
South Korea, Australia, Argentina, New Zealand, Norway,
Spain, Denmark, Canada, Ecuador, Thailand, Myanmar,
Pakistan, Iceland, Ireland and Sri Lanka.

SHANGHAI INTELLIGENT BUILDING
TECHNOLOGY 7/ SHANGHAI
INTERNATIONAL SMART HOME
TECHNOLOGY

Date: 2018/09/03 - 2018/09/05

Hall(s): W3, w4

Organizer: Messe Frankfurt Shanghai

Website: www.building.messefrankfurt.com.cn

China’s premier platform for the intelligent building sec-
tor, the Shanghai Intelligent Building Technology show will
hold its 12th edition on Sep 3-5, 2018 in Shanghai New

International Expo Centre.

Known as the leading platform for China’s intelligent
building industry, the fair’s organizers are collaborat-
ing with the intelligent engineering branch of the Chi-
na Exploration and Design Association to present inno-
vative technologies and solutions related to the internet
of things, cloud computing, big data, building energy
efficiency, energy management systems and intelligent
hotels. SIBT aims to cultivate new building concepts that
will help realize the ultimate goal of widespread sustain-
able buildings.

The four major themes at the event will be “Building
Energy Efficiency, Energy Management and Building Auto-
mation”, “Cloud Platform and IoT Solutions”, “Intelligent
Hotels” and “Smart Home” Held together with a series
of influential seminar programs, the fair offers exhibitors
an ideal platform to explore business opportunities and to
network with targeted trade buyers, industry players and
professionals.

SHANGHAI INTERNATIONAL URBAN
& BUILDING WATER, WASTEWATER
TRADE SHOW 2018

Date: 2018/09/03 - 2018/09/05

Hall(s): W2

Organizer: Shanghai Zhanye Exhibition Co Ltd
Website: www.uwtchina.com
www.bwtexpo.com

The UWT Expo 2018 is hosted by the National Engineer-
ing Research Center (South) of Urban Water Resources,
the China Construction Metal Structure Association Water
Equipment Branch, the China Architectural Society Water
Supply and Wastewater Branch and the National Real
Estate Club of Chief Engineer. All of those authorities will
attract nearly 50,000 water engineers throughout China.

The exhibition will provide a unique platform to pro-
mote new products and technologies in the water indus-
try. China’s water treatment industry is a market with
huge potential and UWT 2018, with its great authority in
this industry, will provide participants with a great plat-
form to meet industry related VIPs. In addition, the Water
Engineer Congress 2018 will be held during the show, pro-
viding vital updates on the state of the water industry in
China, along with information about new products and
technology.

UWT 2018 will provide a unique platform to meet gen-
eral managers, purchasing directors and water engineers
from real estate developers, design institutes and building/
construction companies, among other sectors.

The organizers will cooperate closely and widely with
authoritative industry media and associations to attract
high-end buyers. There will be more than 200 web-media
and magazine representatives to offer press coverage of
UWT 2018 and the accompanying Water Engineer Con-
gress 2018.

FURNITURE CHINA 2018

Date: 2018/09/11 - 2018/09/14

Hall(s): W1, W2, W3, W4, W5, E7, E6, E5, E4, E3, E2, E1, N1,
N2,N3, N4, N5

Organizer: Shanghai UBM Sinoexpo International Exhibi-
tion Co Ltd

Website: www.furniture-china.com

The two most important exhibitions for the Chinese fur-
niture industry will be held in the Shanghai New Interna-
tional Expo Center and Shanghai World Expo Exhibition &
Convention Center in Pudong District. From Sep 11 to 14,
Furniture China, an exhibition that has grown considerably
since its beginnings 25 years ago, will again work with the
young and passionate Maison Shanghai to link furniture,
materials, soft decorations, art and colors with design —
displaying the charms of Chinese design and igniting artis-
tic and cultural trends across Shanghai through Shanghai
Home Design Week.

The two grand exhibitions will be held for four days in
two halls covering 350,000 sq m, with participants includ-
ing 3,500 exhibitors, 220 international brands, 129 design

brands and more than 50 famous designers. The numbers
indicate that Furniture China and Maison Shanghai will
reach new heights in terms of exhibitor quality and site
events, impressing participants with the all-inclusive opu-
lence and refined elegance.

ICIF CHINA 2018

Date: 2018/09/19 - 2018/09/21

Hall(s): E6,E7

Organizer: CCPIT Sub-Council of Chemical Industry / Chi-
na Petroleum and Chemical Industry Federation / China
National Chemical Information Center

Website: www.icif.cn

The China International Chemical Industry Fair, or ICIF
China, is a one-of-a-kind exhibition and conference in Chi-
na, spotlighting the entire chemicals industry sector. Since
1992, ICIF China has become the indispensable chemicals
sector show in China’s annual industry calendar, and the
preferred platform for government agencies and key deci-
sion makers to meet for exchanges and trade.

ICIF China 2018 takes place from Sep 19 to 21 in Shang-
hai. It will be held in conjunction with the RubberTech
China 2018 and China Adhesive 2018. In addition to the
concurrent high-level conference, the exhibition will cov-
er 90,000 sq m. There will be about 2,000 exhibitor enter-
prises that showcase basic chemicals, fine chemicals, petro-
leum and clean energy, as well as smartchem and chemi-
cal technologies and equipment, attracting an audience of
more than 90,000.

PAPERCHEM 2018

Date: 2018/09/19 - 2018/09/21

Hall(s): E5

Organizer: China National Chemical Information Center
Website: www.chinapaperchem.com

The China International Exhibition on Paper Chem-
icals, Technologies and Equipment, also known as
Paperchem, was established in 2006. After 12 years of
continuous honing and innovation, it has become an
annual industry event recognized worldwide. As the
only domestic professional exhibition for water treat-
ment chemicals, it was co-organized with the China
International Water Treatment Chemicals Fair, which
provides exhibitors and visitors with additional choices
for networking and learning. China International Exhi-
bition on Paper Chemicals, Technologies and Equipment
is also China’s great annual event for comprehensive-
ly learning about and purchasing papermaking chemi-
cals and technologies, helping papermaking enterpris-
es directly and efficiently use chemicals, and providing
convenient one-stop shopping and solutions to environ-
mental problems.

CHINA INTERNATIONAL TUBE AND PIPE
TRADE FAIR (TUBE CHINA 2018)

Date: 2018/09/26 - 2018/09/29

Hall(s): E3,E2,E1

Organizer: Messe Dusseldorf Shanghai Co Ltd / Metallur-
gical Council of CCPIT

Website: www.tubechina.net

With 16 years of experience, Tube China has grown
into Asia’s most influential — and the world’s second
most influential — tube and pipe industry event. Con-
currently held with Wire China, Tube China 2018 will
take place from Sep 26 to 29 at the Shanghai Interna-
tional New Expo Centre with 104,500 sq m of exhibition
space. It’s estimated that the events will welcome a total
of some 46,000 influential visitors and will serve as host
to a comprehensive exhibit range presented by around
1,700 leading brands.

With international pavilions from Germany, Italy, the
United States, Australia, France, South Korea and Japan,
among other countries, the event is expected to attract
42,199 trade visitors from 94 countries and regions, an
increase of 10.9 percent over the previous year.
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